
H E A L T H Y L I N E
S A M P L E  O F  C R E A T I V E
M A T E R I A L  B Y  C H R I S T I A N
T O R R A D O



C O M P A N Y
B A C K G R O U N D
HealthyLine is a health and wellness brand
combining the healing power of nature and
technology to create a holistic solution for
wellness. They offer a selection of heated
gemstone mats, as well as other wellness
products, for personal and professional use. 

HealthyLine's target audience are those,
typically older in age, who are looking for
relief from pain or to improve their overall
state of wellness. 

Their products combine multiple natural
therapies and functionalities, such as semi-
precious gemstones, far infrared heat, and
PEMF (pulsed electromagnetic fields). A key
objective for all creative executions was to
focus on the benefits one can experience
while describing the products' complex
functionalities in a simple and intriguing way. 



S O C I A L  M E D I A  |  I N S T A G R A M

In planning the brand’s social media and content
strategy for Instagram, the objective was to first
drive awareness and generate Instagram followers
as potential leads through Reel content during the
brand’s slow season of spring and summer. 

Reel content was the main driver for new followers.
Content focused on communicating a sense of
holistic healing that audiences would not only find
visually appealing, but relevant to their lifestyle. This
included showcasing exclusive gemstones (the
foundational element of all HealthyLine products),
inspirational quotes, and product unboxings
demonstrations.

Once following, posts and Stories then educated
followers on product information and how they lead
to benefits, furthering desire for the product by
bestowing a full understanding of how
HealthyLine's products and associated therapies
benefit one's health and wellness.



S O C I A L  M E D I A  |  I N S T A G R A M

Beginning in fall , the brand’s hot season, the strategy shifted content featuring individual products, promotions,
and sales to convert followers to customers.

By the end of 2021, Instagram followers grew 40%. Furthermore, conversion of followers to customers grew an
approximate 18%, resulting in approximately $45,000 in additional revenue. 



P R O S P E C T I V E
C L I E N T  B R O C H U R E
In addition to personal use, HealthyLine also
offers its selection of products to businesses,
such as spas and wellness centers, who are
looking to enhance their existing services.
The Prospective Client Brochure was
developed to not only explains the features
of HealthyLine's products, but also explains
how it can easily integrate with existing spa
services to help businesses generate more
revenue. I personally wrote the copy as well
as collaborated on design, layout, and
positioning. 
 
This brochure, in conjunction with skilled
B2B specialists, helped the company
acquire deals with major brands such as 1
Hotels and XpresSpa, generating more than
$80,000 in revenue in Q2 2022. 

Click to see full file.

https://drive.google.com/file/d/1negl5KfqGCfqks28yRzcrkGGFm_mrR15/view?usp=sharing


P R O D U C T  D E S C R I P T I O N S
Research indicated that potential customers were less concerned with technical features and were
instead interested in the benefits they can receive from using any of HealthyLine’s products. Given this
insight, product descriptions focused on these benefits to give potential customers an understanding of
the benefits while highlighting each product’s features.
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Video content was developed for owned
media channels to create a favorable
brand image of HealthyLine as a leader
in wellness solutions and inform
customers about products. 

For the first video featured, I worked with
videographers to develop the concept of
the video and then wrote copy for the
featured voiceover. The second video
was one of many highlighting specific
products. I myself am featured in the
video, wrote and recorded the voiceover,
and edited the videos to completion. 

Please click on any of the images to view
the videos. 

V I D E O  C O N T E N T

https://www.youtube.com/watch?v=RRhWEEZosEg
https://drive.google.com/file/d/1V305649qkDRMUEcv3xnGWLjcRvuabABo/view?usp=sharing


My vast knowledge of HealthyLine’s 100+
products and strong presentation skills
allowed me to assume the role of brand
spokesperson, appearing on Amazon
Livestream unboxing demonstrations
which received at times up to 5,000
viewers. 

These videos included opening specific
products, describing the features, usage
tips, and more. The objective of these
videos was to increase traffic to
HealthyLine’s Amazon marketplace and
drive conversion. 

Please click on any of the images to view
the videos. 

U N B O X I N G
R E V I E W S

https://www.youtube.com/watch?v=h6kW63L2kys&t=163s
https://www.youtube.com/watch?v=dJRq-diGUU0&t=215s

