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EXECUTIVE SNAPSHOT
Inaugural one-day coaching event (Atlanta, July 15) aimed at driving
awareness, registrations, and reinforcing the premium MAPS Coaching brand.
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KEY RESULTS

ORGANIC: 34,967 IMPRESSIONS | 5.7% ENGAGEMENT RATE | 38 POSTS
PAID: 1,203 LANDING PAGE VIEWS AT $0.30 | $360.79 SPEND | 2.99% CTR
OUTCOME: 11 MASTERY CLIENT REGISTRATIONS (7 VIA FACEBOOK + 4 VIA
INSTAGRAM, INCLUDING 1 PAID REG BRINGING IN $400 IN REVENUE)

CRITICAL GAP
No backend conversion tracking, so paid clicks can’t be tied to registrations
accurately. Traffic was efficient; however, paid ROI is unproven. Closing this gap is
the top priority for the next campaign.



Organic Paid

Audience Existing MAPS followers + warm engagers Qualified KW agents (age 21–58) within 50
miles of Atlanta

Tactics
• 5-post feed arc + ~10 Stories
• Sequence: Announcement → Talent reveals →
Urgency → Recap

• Traffic campaign ($400) – optimized for
landing page views
• Boost campaign ($120) – reach & social
proof among existing audiences + lookalikes

Primary Goal Awareness + credibility + registrations Efficient traffic to registration page

CAMPAIGN STRATEGY
Objective & Approach
Drive awareness + registrations for the inaugural MAPS Insider Pop-Up while reinforcing the
premium MAPS Coaching brand.
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Success Metrics:
Engagement, reach,
impressions, CTR,
engagement, Manychat
automations, landing page
traffic, and event
attendance.



At 5.7%, the campaign’s engagement rate ran nearly double our 3.1% account average across 640 posts in the first
half of 2026, one of our strongest-engaging efforts of the year.

Network Posts Impressions Engagements Eng. Rate Link Clicks

Facebook 5 14,119 936 6.63% 41

Instagram 24 17,804 486 2.73% 0

LinkedIn 5 3,044 557 18.30% 509

YouTube 4 0 4 – –

Total 38 34,967 1,983 5.70% 550

ORGANIC RESULTS
34,967 IMPRESSIONS | 1,983 ENGAGEMENTS | 5.7% ER | 550 LINK CLICKS | 6,757 VIDEO VIEWS

PLATFORM PERFORMANCE
Facebook – highest engagement among volume platforms (6.63%),
sourced 7/11 registrations
LinkedIn – standout (18.3% ER, 509 of 550 link clicks) → Keller
Williams repost resulted in all the link clicks
Instagram – reach engine (most posts + video views) but lowest
ER
YouTube – minimal impact
Private Mastery Client Facebook Page - Low engagement in the
private Mastery Facebook group (2,900 members) signals a quiet
warm audience that needs attention

MANYCHAT AUTOMATION SEPARATELY DELIVERED 10 REGISTRATION-LINK DMS, A MID-FUNNEL TOUCH DISTINCT FROM COMPLETED REGISTRATIONS.
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ORGANIC RESULTS (04)

38 TAGGED POSTS ACROSS FIVE
NETWORKS: 

34,967 IMPRESSIONS
1,983 ENGAGEMENTS
5.7% ENGAGEMENT RATE
550 LINK CLICKS
6,757 VIDEO VIEWS.



ORGANIC RESULTS
TOP POST PERFORMANCE

Talent and speaker reveals generated the strongest engagement. Human faces and
recognizable MAPS talent consistently outperformed generic event creative.
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1.Speaker Announcement (FB) 2.Event Announcement from VP (IG)

(SAME POST HAD 533
LINKEDIN ENGAGEMENTS)

https://www.facebook.com/152823580183828/posts/1651402440325927
https://www.instagram.com/reels/DZ-m0GljKuw/


Metric Result

Total spend $360.79

Landing page views 1,203

Cost per landing page view $0.30

Impressions 51,209

Accounts reached 34,483

Click-through rate 2.99%

PAID RESULTS (06)

$360.79 SPEND → 1,203 LP VIEWS AT $0.30 | 51,209 IMPRESSIONS | 34,483 ACCOUNTS REACHED | 2.99% CTR

Instagram carried 84.4% of spend (mostly Reels) delivering a 3.1% CTR and
Facebook accounted for 15.6% of spend with a 2.4% CTR.
Feed & Stories placements delivered higher CTRs on much smaller budgets



SO, WAS THIS CAMPAIGN
SUCCESSFUL?
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Yes, The campaign delivered a 5.7% engagement rate per impression, nearly double our 3.1% account average
across 640 posts in the first half of 2026. This makes it one of our strongest-engaging efforts of the year.

OVERALL, THIS CAMPAIGN PERFORMED RELAVTIVELY WELL AGAINST OUR BASIC BENCHMARKS!



RECOMMENDATIONS &
NEXT STEPS
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1.Close the attribution gap: Connect new Insider registration landing page to
Meta via pixel + Conversions API

2.Rebalance ad placements ->Shift budget from Reels toward Feed & Stories
3.Plan Instagram-forward from the start and boost best performing post
4.Lean into LinkedIn organically with more KW reposts
5.Audit and re-engage private Mastery Client Facebook audience
6.Add  human and speaker faces to paid creative
7.Scale budget once ROI is provable ($0.30 CPLP is efficient enough)

View Full Campaign Brief Here

https://docs.google.com/document/d/1dPbslDn6uHKXvcUWMmRHLl06M6-84j-yno0WkANRSOY/edit?usp=sharing
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