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Concept 1- Wild Awaits

Tagline: Wander, Wonder, Witness

Insight

Let the wild reveal itself.

Rather than “showing” adventure, this
campaign embraces the quiet, patient
moments that make Airguides trips
extraordinary: the ripple of water
before a whale breaches, the hush
before sunrise, the sudden
appearance of wildlife, the emotional
stillness of untouched landscapes.

Airguides becomes a curator of awe.
We are a brand that champions depth
over spectacle, and presence over
performance.

Luxury travel is no longer defined by opulence. The modern luxury traveller is
seeking immersion, meaning and awe. They want experiences that feel rare,
grounding and transformative. Today, the ultimate luxury is presence. And nature,
in its raw and unpredictable form, is the greatest storyteller there is.

Angle
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Focus on slowness, curiosity and sensory immersion:
e The pause before something unforgettable happens
e The feeling of witnessing nature on its own terms
e The idea that you don't chase the wild; you make space for it

This reframes travel as attentive living, positioning Airguides as the gateway to
experiences that stay with you long after the trip ends.

Visuals Execution

High-impact photography: distant
silhouettes, sweeping untouched
landscapes, dramatic skies, soft
light over rugged terrain

Natural soundscapes: wind,
water, birds, footsteps on moss,
crackling fire

Minimal copy: letting the imagery
and atmosphere carry emotion

Slow-movement footage: time-
lapses, lingering pans, micro-
moments of quiet

Point-of-view immersion: hands
brushing native plants, boots
crunching gravel, breath visible in
cold air

Hero campaign films: slow,
atmospheric, emotional tension-
building

Reels/TikToks: the “"moments
between moments” (wind, waves,
movement, stillness)

First-person travel journals:
reflective, sensory-rich blog
entries

Audio-driven stories: meditative
nature-focused mini-episodes

OOH: large-scale, unedited nature
imagery with the three-word
tagline

Concept 2 - Expert-Led Journeys

Tagline: Learn from Legends
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LEARN FROM LEGENDS Hero the storyteller. Make the expert
[ — the luxury.

This campaign positions Airguides
creators as modern explorers:
photographers, filmmakers, naturalists,
culinary masters. They're people who
don't just “design a trip” but open a
doorway into their world.

Travellers gain an apprenticeship in
perspective, as well as a journey.

Insight

Airguides storytellers are the premium differentiator. True exclusivity comes from
access to mastery and insight rather than a generic itinerary. Travellers want
meaning and depth in the way they experience a place.

Angle
Shift the focus from the destination to the way it is seen:
e Learning through the storyteller’s lens
» Understanding the craft behind the adventure
e Feeling part of a small, privileged circle
o Access to wisdom, technique and stories most people never hear

This frames Airguides trips as intimate, culturally rich, emotionally layered and
truly premium.

Visuals Execution

Airguides | Meta Ads Concepts



""Meet your guide” profile films:
raw, cinematic, grounded in
personality

Behind-the-scenes footage:
setting up shots, scouting light,
capturing wildlife

Interview snippets: storytellers
reflecting on craft, purpose, their
favourite places

Mastery moments: experts
demonstrating technique or
explaining decisions

Editorial-style portrait
photography: celebrating each
expert's character
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Short-form storytelling ads:
centred on the creator’s journey

Interview reels: 30-60 seconds of
insight and warmth

Photo essays: “Through the eyes
of..."

Blog series: Lessons from the
Field

OOH: bold portraits with minimal,
premium copy

UGC-style teasers: travellers
sharing what they learned from
their guide



