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I’'m Corrie!

As a social media manager with over 7 years of
experience, | specialize in helping boutique businesses
build and grow their online presence to connect with their
audience through authentic and relatable content. As a
fellow small business owner, | know how important it is
to have a marketing partner you trust.

My passion lies in sharing your business story to drive
organic growth, create online community connection, and
amplify your brand message. With a background in small
business ownership and human behavior, | bring a unique

blend of creativity, special attention, and hands-on
experience to every project.

O runyoursocial@gmail.com

@corunning




Experience

Social Media Manager & Business Entrepreneur & Small Business Specialist Visual Brand Builder & Designer
Strategist Built and managed my own business through Designed custom graphics, branded
Over 7 years of experience creating tailored intentional partnerships, organic social strategy, templates, and campaign \’/isuals to
strategies, managing content calendars, and network marketing. Founded Run Your Social  maintain a cor,wesive look across platforms
and designing posts that help boutique to help female-led businesses and local service Known for transforming raw content o
businesses and nonprofits grow authentic oroviders build a strong online presence, sl serelbsteesing pesie, Besls, e
senmEEEons ane sy @nlne, establish trust, and grow both sales and their ’ stories. ’ ’
client base.
Content Creator & Copywriter Community Engagement Specialist Client-Focused Professional
spectalize im e e lear, erpasine Partnergd with lo-cal-nonprofits and Rec.ognizeq {e]§ cap.tu ring eac;h brand’s
cepifens end erfiing high—’performing community organ|z.at|ons to support u.nlque voice, staying organized, and
Ty S I | B —— awa.reness Carr?palgr?s, events, and makln.g> the contgnt process fegl seamless.
e tailorecjl o e ot o s fundralsers—helplung raise over $40,QOO Cllent§ con5|st.ently appreuatg the
voice. connect with their audience. and hit for CB State of Mind through strategic, collaboration, clarity, and brand alignment
’ ’ heartfelt storytelling. | bring as a trusted partner.

their brand goals.



Skill Set

With a diverse skill set in digital
marketing, social media strategy, and
teamwork, I excel at highlighting what
makes your business unique, organic

community growth and creating
digital marketing plans that reflect the

heart of your work.

Social Media Strategy
Social Media Marketing
Advertising
Email Marketing
Digital Marketing
Networking
Canva, Graphic Design,
Communication
Sales

Content Capture and Creation
(photography & videography)
Compelling Copywriting
Problem Solving
Personal Development
Teamwork
Mindset
Brand Vision & Implementation
SEO
Analytics



CB State Of Mind

01 Social Media Manager, Content

Creation, Digital Marketing,
Fundraising.

The Fountain CB

O 2 : Social Media, Content Creation,

Branding & Digital Marketing.

P ROJ E CT O 3 Helping Friendly Collective

Social Media, Content Creation, Fundraising.

PORTFOLIO (4 Ve s

Branding, Social Media, Digital
Presence

On the following pages, you'll see examples and case
studies of clients [ have worked with and am currently

working with. O Industry Hair Studio CB

Video Content Creation

Mountain Colors Paint &

Showroom

Brand Vision & Messaging, Social
Media Strategy, Video & Photo
Content Creation.



In a monthly meeting, the executive director and [
create a strategy for the upcoming month. We discuss

upcoming events, local partnerships, and the vision for
CB ST AT E O F M I N D what needs to be shared with the community and the

role social media will play in . From there, she goes on

her way and I get to work to bring that vision to life.

e | write 3-6 posts a week that fit with the marketing
- o | strategy, creating reels and graphics to go along
bist you can stil | Pl Gl () with them.

stay connected.

e [ send a list of photos & videos that I need and
these are uploaded to a shared album.

e | ensure everything is branded and themed to match
the non-profit aesthetic.

e | give her suggestions for additional content.

e | share everything (and more) to her stories.

e [ send her a weekly email to let her know which

“WEAT MENTAL HEAITH NTEEE X

'“..%‘ﬂ’.-.w ' e - posts and content is most effective.
- | s e | P e I create events and discussion about these events
"Ef25-?_5':'-='-=_['E§'r_:ﬂ-n'::;Hﬁ | 5= on the social platforms.
T B "r o I engage with followers for feedback, event
I:E"J:.‘.._?E"ﬁ"rf ofp QoM. e o promothn, and to create a sense of support &
ey matter wiwither . , community.

they're pesitiyve
o miEgalivie,

e | schedule and create content based on tags &
collaborations from the local community.

e | engage with all followers, responding to messages
when people have questions or comments.

ACCOUNT BEFORE ACCOUNT AFTER



@CB_STATE _OF_MIND

Better Together: Ongoing Community Story Sharing Series

cb_state_of_mind Open to share your mental health
journey 7 .. September is Suicide Prevention Month,
end it's a time for us to unite as a community, sharing
resilience, understanding, and support.

We are revisiting “The Many Faces of CB State of Mind "
a series that has brought to light the personal stories
and powerful experiences of our board members with
mental health. But this year, we want to go deeper—we
want to hear from you.

Your story is vital. By sharing your experiences with
mental health, you contribute to a broader
understanding and help create a community where no
one feels alone. Whether you've faced challenges,
found victaries, or are still navigating your journey, your
voice can make a difference.

We invite you to be a part of this movement by sharing
your story. It's through these shared experiences that
we can learn from each other, offer support, and build a
more inclusive and understanding community.

At CB State of Mind, we're committed to more than just
_ . raising awareness; we're fostering a movement where
CB ST ATE DF MIND = - me_-nlal r_'sealth is prioritized, _ar_*ud every stqry is heard.
; 3 ' Join us in the lead-up to Suicide Prevention Month by
Community stories contributing your voice to this important conversation.

Let's work together to make a difference—one story at a
time. Please send a message if you're interested in

| serve as a mobile sharing your story.
crisis clinician with
#cbstateofmind #mentalhealthawareness
Gu““isun "a“ey #shareyourstory #togetherwecan fficommunity

#tgunnison #crestedbutte




THE FOUNTAIN CB

The Fountain CB is a luxury wellness IV and Oxygen Bar
offering personalized hormone therapy, NAD+, energy
optimization and vitamin treatments.

| write 3 posts a week that fit marketing needs and create
reels and graphics to go along with them.

| send her a list of photos & videos that | need from her and
she uploads them into a shared album for me to grab.

| ensure everything is branded for the business aesthetics.
| offer suggestions for additional content.

| share everything (and more) to her stories.

| share specials and educate the Fountain CB audience on
wellness therapies, monthly specials, and wellness trends.
| advertise events and seasonal updates at both lounge
locations.

| take all of the above, send it for approval and the entire
month runs seamlessly.

ULTININTE
KWINNY SHO'|

L J s & | i .
A ) SRECOVERY/)
1 gning weekend special: §-

ADD TO ANY IV: ONLY § -}',;-.
STARTS TODAY

L bEalutety love Tha Fountanis 1i's ihy I
rimaan el esabiittni




@THEFOUNTAINCB

Start boosting your immune
system & get protected for fall
travel & weather changes.

Glutathione, a powerful antioxidant,
promotes detoxification and
enhances immunkty.

Zine supports the immune system by
promeoting mmune cells and reducing
inflammation, helping the body fight

mfections and recover quickly.

et t gy  SUPLER
g s IMMUNLE
SR euRa,,. BOOSTER

R BENCTTTS

Double Vitamin C reduces
inflammation and support immunae
function more efficiontly, promotes
guicker tissue repair; boosts collagan
production, and sccelorates overall
recovary and witality.

B-Complex and B12 for energy,

vitality and overall weliness.

Tha parfect IV before fall travel,
winter & cold/Mflu season.

THE FOUNTAIN

|}""'

Jier vririer

thefountaincb Get ready for fall travel & winter weather
with our Super Immune Booster IV!

Packed with high-dose vitamin C, zinc, B-complex, B12,
and powerful antioxidants like glutathione, it's the
perfect defense for travel, weather changes, and cold/
flu season.

Strengthen your immune system, reduce inflammation,
and boost energy with this wellness powerhouse.

$45 off all month (a $200 value!)

#immunebooster #coldfluprevention #fallwellness
#travelready #Superirnmu nebooster

October 10, 202

NEVER DUPLICATED
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HELPING FRIENDLY
COLLECTIVE

Branding, Content Creation, Fundraising, Graphics &

NEEDS TO BE WINTERIZED?? Community Connection

HELPING FRIENDLY COLLECTIVE CAN DO THIS FOR
7 YO o
REACH OUT SO WECAN HELP!
DM US©

[ worked closely with Allie when she founded the non
profit, Helping Friendly Collective828.

HFC 828 was created overnight to raise money for
housing for Hurricane Helene victims in Western NC, |
helped Allie with branding, story telling, and
fundraising to get people in tiny homes, trailers, or
give them stoves to feed their families during a
devastating regional crisis.

hfcollective828 Hi friends. Our mission is simple: The
Helping Friendly Collective is dedicated to empowering
and uplifting the communities of Western North
Carolina in the aftermath of Hurricane Helen.

We want to do this by helping provide housing/
structures to keep people safe & warm. Please share
this post, follow us on Insta, FB and threads and even
TikTok! Share with your friends and family- together we
can make a difference in our community.
#ashevillestrong #ashevillerecovery
#westernnorthcarolinamountains
#communityovereverything #giveback

Since the hurricane, HFC828 has morphed multiple
times to meet ever changing needs and
communicating these updates effectively is my job.



MARGARET ROTH
DESIGNS

@ Margaret Roth Designs
margaratrothcesigns

36 followers - 79 following - 217 monthly views

Creating acrylic & watercolor-based surface
patterns rooted in nature, color, and creativity.
Embrace a colorful life in every season.

@b spoonflower.com and (0) margaretrothdesigns

Created  Saved

For Margaret Roth Designs, I created a
cohesive brand identity that reflects her nature-
inspired, vintage-elegant aesthetic across digital

platforms. I built and optimized four business
social media accounts, crafting strategic bios and
descriptions to increase visibility and
engagement and connect her art to potential
customers and licensing opportunities.
Wathcing her online presence transform from
personal to professional has been so rewarding.

. - . ! ;.' " J : - _'q:'




INDUSTRY HAIR STUDIO CB

Industry Hair Studio CB is a boutique hair and beauty
salon in Crested Butte.

e Salon owner hired me to create a recruiting video for studio

e Video can be used for advertising with some small edits, if
desired.

e Client provided some photos, others | sourced.

e My creative process was to gather these photos and
produce a video reflective of the aesthetic of her salon, her
brand messaging, as well as speak to the right type of stylist
she seeks to hire.

e Video is timeless and client is very pleased.




@CRESTEDBUTTECOLORS

This account is a fun one! The owner is social media savvy, has
creative ideas, and is the face of her brand. My job is to capture
her on video, stills, and tell her brand story to her ideal client.

FAQs

"Can | ill.‘\.1 walk in?™ — Iil:-\,:‘\.. ||F'!n..,:|: TR AN HAL :t||:|.|'|]|,.'

"What of | don't have a designer?”™ — Homeowners welcome

"Do vou work with buslders/designers?™ — Yes, strong trade
parinerships

How do | get i wouch with you?!

[ ORI EVET offier deals™

Can vou price maich?

What are vou favorite products?

What are vour favorite services vou offer?

Shiowld 1 make an appomtment for anything? vour prodwcts m CR?

Reminder:

Fulm vertical AND honzontal for 1-2 major clips to use for Reels, Facebook,

ane 1ake sulls for Reel Covers

B-ROLL & ACTHYSN FOOTAGE (1 hour)
Faint Shaop:

#®  Paint can opening and pouning {closc-up shot)
#  Color matching at the counter’ how files are saved
#  tEwm at work i paint shop

]}lhl._'LI'-uhl.I'lJ_'_ favarite colors ":'ighl mow” 1L'h|'-.-;;-|.||'|r

el Tralor rancoliatian™ moel anbaracbian

:J##Fﬂiiﬂjjﬂ!’;Lllii

oo ol ol

crestedbuttecolors @
Crested Butte, Colorado

my frigoo
haveiadesigner IH'T% a5
and | love her and | want

A
L

To capture her content, | created a list of ideas (based on her

ideal client) for reels, DIY Videos, questions and photos to film

during content capture session. Below is a list, and two
examples of how they implemented as content.

@ crestedbuttecolors @
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Crested Butte, Colorado

ErRITER

duing i',-'.wur'king withithe 1 ;
homeowner r.'Iirec_tl',r.

L Shopping online? You're guessing
With us, you're guided. Here's how:

TALKING CLIPS FIRST (45 minutes)
Falking Head YVideos (1530 sec each):

¢ Welcome Video: "Hi. P'm Kim! Welcome o Mountain Colors and CIB
Showrgom.”

What We D Helpeng buslders, designers, pamnters, and homeowners
About Us: 19 years serving Crested Butte — trusted by locals

Why Benjamin Moore Paint: Why they chose the brand

How Stain Matching Works: Quick overview for custom service

Showroom Walkthrough: What custemers can browse (tile, fleoring,
wallpaper)
& Who we serve

Designers

Conlraciors

House fMippers

People wanting to DTY

Anvone shopping on the intermet
& Why Mountain Colors?
Costs/'price matching
Ciet ot nght first fume
Dresign help
Faint consuliation
[deas on what 15 new and fresh
Product reciveing and storage
Samples BEFORE vou commit



MOUTAIN COLORS
PAINT & DESIGN
SHOWROOM

BRAND SPECIFIC PHOTOS

LOGO & MESSAGING INCORPORATED

From designing content for the ideal client, to
photography, videos, and a brand specific content
calendar I work social media presence for Mountain
Colors, a paint, lighting, and design studio in Crested
Butte.

[ work closely with Kim to maintain a consistent,
approachable brand voice and clarify messaging that
speaks directly to her ideal clients.

Together, we define and refine the brand’s personality,
target audience, and visual storytelling.

[ write captions in her unique voice, plan and shoot still
and video content in-store, design her monthly social
media strategy, and ensure a consistent posting
schedule that has goals and gets results.

[t's a creative partnership built on strategy, trust, and a
shared love of getting it right the first time.

We're seeing a big jump in audience engagment,
extended reach, and significant account growth...all
while having fun and stretching our creative side
together.



ANALYTICS & KPT'S

25,808
Views
_— O i e Ok, great. You’re on the insight page ...it seems to look good,
| but what does it actually mean?
Accounts reached 4891 e How do you convert non-followers?
| e Should you post still photos?
By content type e What are you supposed to do in stories?
o) (rosousen: ) ((amontohomens e Are your reels reaching the right people?
_ . e All these questions are normal-and | can help give you
insight into what these numbers mean for your business

] 209.0%

and if you are hitting your target audience.

O — 20005

L0%



PERSONALIZED
ANALYTICS & KPI'S

Tracking of more than vanity metrics means you know what is
working on your social media.

30 Day Insights:
Instagram Facebook Linked In
Accounts Reached 795 (+11.3%) Post Reach | 263 (-62%) Impressions 1935 (+33.5%) e When you work with me, we set goals for your social
Impressions 2051 (-1.9%) . . .
g 10.5% media based on what you want to achieve online
O ORYONS n:+8ﬁ—:35;:fa} e Then, | share which metrics are important to watch
Profile Visits 42 e biweekly, you will receive a analytics report which
Engagement 29 Engagements | 45(-91%) | Engagements 62 (+41%) shares account insights based on your stated goals
Content Interactions | 82 (-23.4%) e We make adjustments based on what the datat tells
Followers 284(+1%) Followers 374 Followers 683 (+0.8%) us is your best content.
Follows 4 New , .
e |t’s not always like and comments that convert!
Highest Post Reach 293 (8/20 Highest Post 100 : : . : :
oaaabita (8/20) “Reach | (Podcasts) e Having a strategy is crucial to understanding what is
ot Suved Ecrent = working online and what can be adjusted

Most Story Views 29




CLIENT TESTIMONIALS

"OMG!! It's FanFingTastic!!! | am
SO thrilled.....this is what I'm talking
about. Thanks so much for all your

hard work on this! GO Titans"

Crested Butte Titans Booster Club

(—

Thanks Corrie, and thanks for everything you do to make me look good

E.S.N.

"Thank you Corrie. The posts have
looked great!"

"Thanks to all your help we have
raised over $40,000 in the end of
year giving campaign! "

CB State of Mind

| appreciate you

"Thank you!!! Talked to my partner
a little bit ago and she said what a
good job you were doing on our
social media and we both
appreciate you so much"

Allie S.




NT EXAMPLES
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STRATEGY &
PLANNING

Attached is an example of a previous month of strategy
for a client. | write out her content, write, design, and
strategize content for her community. | also create
graphics.

Missy- September 2024

Social Media Outline

Introducing the theme of the month: Spice it Up. A spin on pumpkin
spice and fall and spicing up your weliness rouline and life. Maybe
it's taking on the Topanga business opportunity, trying a new
warkout, trying some new self care, or changing up your products
and going for cleaner versions (like Topanga).

What's one thing you can do today to prioritize YOU? Give tips &
examples.

Mo Post

Favorite way to stay active over 50

3 fall recipes

No Post

No Post

PERSONAL DEVELOPMENT RECOMMENDATIONS

Sp,
Ce
P You, Progy, sa Business opportunity & share story about

hirams of

hnt: "Do | have




2008
BA English and Spanish

SAY
W WESTERN

COLORADO UNIVERSITY

2013

E D U C AT I O N MA Clinical Psycholy

UNIVERSITY
of the ROCKIES

2023-2025
MS Sport and Performance Psychology

UNIVERSITY of
Western States




LET'S WORK
TOGETHER




