Marketing Outreach Pitch Deck

1. The Hook: Scale Your Outreach Without Losing the Human Touch.
e Visual: Have a side-by-side comparison:
o A cluttered Promotions folder vs. a clean, personalized 1-to-1 thread.

2. The Problem: The Death of the Cold Email
e The Pain: Open rates are plummeting because of spray and pray tactics.
e The Risk: Domains are getting blacklisted, and manual personalization is impossible to
scale.
e The Cost: High Customer Acquisition Cost (CAC) and burned leads.

3. The Solution: Sales Product
e The Pitch: An outreach engine that combines the speed of Al with the precision of a
dedicated SDR.
e The Goal: Getting the message into the Primary Inbox, not the Spam or Promotions tab.

4. The Three Pillars of Success
1. Smart Prospecting: Finding the right people using intent data.
2. Hyper-Personalization: Generating unique opening lines based on LinkedIn activity or
recent news.
3. Inbox Health: Automated domain warmup and deliverability monitoring.

5. Feature Spotlight: The "Aha!" Moment
e Visual: The Personalization Dashboard.
e The Value: Show how the Al scans a prospect's recent podcast appearance or blog post
to write a custom intro.
e The Stat: Users see a 4x increase in reply rates compared to static templates.

6. Integration & Workflow
e Visual: A diagram showing the product at the center.
e Connectivity: Connects seamlessly with Salesforce, HubSpot, Apollo, and Slack.
e The Message: "We don't replace your CRM; we make it actually work for you."

7. The Performance Gap (Comparison Table)

Feature Legacy Automation [Product Name]

Personalization Name/Company Tags only Deep-level Al Context




Deliverability

High bounce/Spam risk

Al-managed IP Rotation

Analytics

Basic Opens/Clicks

Sentiment Analysis (Positive vs. Negative)

8. Case Study: Rapid ROI
e The Client: A B2B SaaS company struggling to book demos.
e The Result: $500k in new pipeline generated in the first 90 days.
e Quote: It's like having an army of SDRs who never sleep and never send a bad email.

9. Onboarding: Go Live in 60 Minutes
e Step 1: Sync email accounts.
e Step 2: Import the lead list.
e Step 3: Launch a first Al-optimized campaign.

10. The Next Step

e Call to Action: Scan to see a personalized outreach sequence we built for your

company.

e Contact: Name, Email, LinkedIn Profile.
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