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The illusion of difference

Across the interiors industry, studio imagery is
becoming increasingly uniform. Neutral walls, paneled
sets, and soft, shadowed lighting repeat across brands.
What once felt fresh now seems expected, creating a
polished sameness that masks a lack of originality.
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Art direction gets real

The visual language of interiors is shifting toward warmth and
personality. Spaces feel curated and expressive rather than
purely styled for display.

The emphasis is on natural light, authentic materials, and
creating the impression that someone genuinely lives there.




IRRTTH SCHOELLEE

Presence in the frame

Having human presence in photography transforms
everything. Featuring designers, employees, and customers
in their own environments adds narrative and authenticity.

Brands like Orior Furniture and House of Bolon capture this
beautifully, making design feel personal and genuine.
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From product to story

A focused product series can showcase your brand as
effectively as a large-scale campaign. Consistent lighting,
angles, and atmosphere create continuity and turn individual
images into a visual story.




IUSEO SALVATORE FERRAGAMO

Creativity reimagined

Brands are revisiting the creativity of past print campaigns.
Vintage layouts, expressive typography, and analog
imperfections inspire a renewed sense of playfulness and
originality in modern design.
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The final touch

Once visuals are designed, print brings them to life. From catalogs
to marketing materials, the importance lies not just in the images
but also in the texture, weight, and typography. These elements
create a tactile connection that digital can’t replicate.

Print invites touch and is meant to be experienced, not just
scrolled past.
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The future of print relies on how it
feels, not how often 1t’s created.
Creativity, materials, and emotion
give each piece its purpose.
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