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HELLO!
A multidisciplinary designer with over 7 years 
of industry experience. I have worked across a 
range of creative industries, and have created a 
plethora of designs in each industry.
 
I create impactful designs that tell stories and 
connect audiences to products.

To me, design is more than just visuals —it’s 
a medium that communicates without words, 
builds identities, and establishes values that 
stand the test of time.

I’m Brandon James Barton



EDUCATION
University of Lincoln - MA Design

September 2019 - September 2020 - Graduated with a Merit.

University of Lincoln - Media Production

September 2014 - September 2017 - Graduated with a 2:1 BA (Hons).

Monks Dyke Tennyson College - A Levels

September 2011 - May 2013
Media Production - A* 
ICT - A

WHERE I’VE 
WORKED

CV

SKILLS

2D DESIGNER - INSPIRED ENTERTAINMENT - 2022 / PRESENT
• Brand & Product Design, Graphic Design, UI Design - Converted 

placeholder (Whitelabel design to clients specifications).
• Worked with legacy brands (Bet365, NHL, OPAP, Ladbrokes)
• Created custom animations and bespoke motion graphics.

MARKETING EXECUTIVE - MAKE AN ENTRANCE LTD - 2020 / 2022

• Created Bespoke Logo Designs 
• Recreated Brand Assets 
• Marketing; creation of social media content, press releases, 

in-house branding
• Product branding and packaging design

MEDIA & COMMUNICATIONS - SOUNDLINCS - 2018 / 2019

• Created Marketing Assets - flyers, magazines, posters, brand collatteral 
• Created Monthly Print Publication 
• Responsible for all company graphics and brand image
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BRANDING.
BRAND 
IDENTITY

Brand Identity V. 1.01 music-link.org

My branding experience began at soundLINCS, where I developed 
full brand guidelines and a monthly print publication, and continued 
at Make an Entrance, where I created a range of marketing and 
branded assets. Most recently this has developed further to leading 
large-scale projects such as a brand merger between Inspired and 
the NHL. 
From small work with a Lincoln-based charity to collaborating with 
a global brand, I’ve learned how to build idetities from the ground up 
while also evolving established brands.

INDUSTRY
MUSIC • SPORTS • GAMING



BRAND IDENTITY CREATION

PRINT PUBLICATION



NHL / INSPIRED BRAND MERGER

NHL / INSPIRED MARKETING COLLATTERAL

UI SCREEN EXAMPLE



A5 BRANDED PRODUCT CARE GUIDE



LOGO DESIGN.

My active years as a designer have been shaped by a range of 
branding and logo projects, my earliest freelance work for Reflexion 
all the way to large-scale brand mergers and brand new product 
ideation with TOP5. 
Working with a start-up like Reflexion taught me how to translate 
abstract ideas into a clean visual identity, and work directly with 
clients. Most recently, my role at Inspired has allowed me to apply 
these skills at a much larger scale, working with big brands and 
creating a full suite of designs and visual identities.

INDUSTRY
SPORTS • GAMING • TECHNOLOGY



EFLE     I ON
SPORTSWEAR COMPANY LOGO DESIGN

The brief for Reflexion Sportswear was to create a premium clothing 
brand that illustrated self reflection and being driven towards 

positive change. The final logo took inspiration from the ‘driven’ 
nature of physical change by having sharp angles and symmetrical 

aspects to showcase a reflection.   





HOCKEY INSPIRED LOGO DESIGNS
The problem that needed to be solved was “How do we create 
a generic product with logos that still feel like NHL teams?” The 
solution? A range of logos inspired visually from components that 
make up the NHL teams, this brief made me think on a much larger 
scale for creating cohesive designs and also designs that could be 
approved by the NHL to not breach copyright. 



TOP5 LOGO DESIGN
The brief for TOP5 was to create a new bespoke product inspired by 

lotto hotpicks. The logo had to put emphasis on the 5 lucky picks 
with minimal iconography. The logo I came up with is a simple yet 

effective concept, one hero font, hierarchy and  bold statement 
colours that pop.



BEAT THE KEEPER NEW PRODUCT LOGO
Another project identity I created was the logo for Beat the Keeper. 
The brief was to create a prominent logo that felt ‘arcadey and 
casino by nature’ and the end result is a logo that pops, classic 
casino colours, a bubbly font and a hero graphic made this logo sing 
and stand out against other competing products.



ILLUSTRATION

Recently I have also started Illustration commissions. My work in 
illustration is a new addition to my design career and is something 
I have been pursuing alongside graphic design. I feel as though 
illustration is a natural next step and inclusion to my design 
strengths, my understanding of digital illustration has always helped 
with the creation of logos and brand identities 

INDUSTRY
ENTERTAINMENT • TCG • FREELANCE









MARKETING.
My time throughout employment has given me a strong foundation 
in creating marketing assets and brand deployment across 
numerous channels. At Inspired I was responsible for creating a 
variety of social media posts for LinkedIn, Facebook and Instagram. 
During my employment with Make an Entrance I was responsible for 
producing a range of assets, from social media content and print 
materials to in-house branding and publications. 
My journey began at soundLincs and has continued to grow and 
develop with each new role.

INDUSTRY
SPORTS • GAMING • MANUFACTURING 



LINKEDIN POSTS (MARKETING GRAPHICS)



INSTAGRAM GRID LAYOUT & ICONOGRAPHY ROLLER BANNER DESIGN



THANK YOU.
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