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Social Media
Analysis 



Dana-Farber Cancer
Institute/The Jimmy Fund

American Cancer Society

American Heart Association

American Red Cross

Hilarity for Charity 

Lewy Body Dementia Association

American Lung Association

Alzheimer’s Assoication 



Dana-Farber Cancer Institute

American Cancer Society
They have separate accounts for every state it appears but

not a lot of following on each or traction. Has a New
England X account.

Too small of an organization to have individual accounts
for chapters- may not have many chapters.

@danafarber_breast
@friendsofdanafarber

Colorado 
Facebook 
Instagram 
Linkedin

Massachusetts
No Facebook 
X

American Heart Association
Bigger states have separate accounts for each chapter such

as California. Yet they have a Western States Youtube
channel. 

California 
California Twitter 
Southern California Insta 
Southern California
Facebook

Massachusetts
Twitter 
Facebook 
Instagram 

American Red Cross

Hilarity for Charity 

Appears that there are only the central channels 

Mostly broken up by state but more populated areas would
be broken up into different chapters.  

Wisconsin 
Facebook 
X
Youtube 
Instagram 

Lewy Body Dementia Association

Bigger states have separate accounts for each chapter such
as California. Yet they have a Western States Youtube

channel. 

California 
California Twitter 
Southern California Insta 
Southern California
Facebook

Massachusetts
Twitter 
Facebook 
Instagram 

Greater NY 
Instagram 
Linkedin 
There are more 

American Lung Assoication

https://www.facebook.com/AmericanCancerSocietyCO/
https://www.instagram.com/americancancersocietyco/
https://www.linkedin.com/company/american-cancer-society-colorado
https://x.com/acsnewengland
https://twitter.com/ahacalifornia
https://twitter.com/ahacalifornia
https://www.instagram.com/ahasouthernca
https://www.facebook.com/AHASouthernCA
https://www.facebook.com/AHASouthernCA
https://www.facebook.com/AHASouthernCA
https://x.com/americanheartma
https://www.facebook.com/AmericanHeartMA/
https://www.facebook.com/AmericanHeartMA/
https://www.instagram.com/americanheartma/
https://www.instagram.com/americanheartma/
https://www.facebook.com/wisconsinredcross/
https://www.facebook.com/wisconsinredcross/
https://x.com/redcrosswis
https://www.youtube.com/user/newredcross
https://www.instagram.com/redcrossofwisconsin/
https://twitter.com/ahacalifornia
https://twitter.com/ahacalifornia
https://www.instagram.com/ahasouthernca
https://www.facebook.com/AHASouthernCA
https://www.facebook.com/AHASouthernCA
https://www.facebook.com/AHASouthernCA
https://x.com/americanheartma
https://www.facebook.com/AmericanHeartMA/
https://www.facebook.com/AmericanHeartMA/
https://www.instagram.com/americanheartma/
https://www.instagram.com/americanheartma/
https://www.instagram.com/redcrossny/
https://www.instagram.com/redcrossny/
https://www.linkedin.com/company/american-red-cross-in-greater-new-york/


C A S E  S T U D Y :  R E D  C R O S S  G R E A T E R  N Y

1.14K

5K INSTAGRAM 
Not a lot of engagement 

LINKEDIN
For a large following the engagement isn’t
very proportionate. Posts similar content as
the Instagram, sometimes same posts and
some different. 

FACEBOOK
Not much engagement. Same posts as the
Instagram (they are connected so makes
sense). 

YOUTUBE

7K

70K

Followers

1-2 posts her month. Range of 15-200views.
Not many comments  

TWITTER
A lot of engagement in terms of views 14K



5,254

1,735

Followers

# of Posts

Events and graphics
Type of Content

A  C L O S E R  L O O K  A T  T H E  I N S T A G R A M  

Average: 24.7

20 +

0-1 usually

About 1 post
per day 

Likes

Highlights

Comments

Frequency

Of the last 10
posts



What non-profit do you
think we compare to in

size, resources of
chapters etc? ,  



Alzheimer’s Association
Analytics Comparison 

4,513 2577
Followers # of Posts

Events and graphics
Type of Content

15-20 comments 8

0-1 usually About 1 post
per day 

Likes Highlights

Comments Frequency



O B S E R V A T I O N S

In comparison we are doing
very well!

Of all of the platforms, Instagram
looks to have the smallest following

often. This could be due to the type of
population  

X (Twitter) is actually very
popular

Between likes and comments it tells you how
much the post has been viewed but still not a

ton of engagement 

Bigger organizations are
going to have more options 

The bigger the organization, the more
accounts but doesn’t mean that have more

engagement 

Instagram isn’t very popular



I D E A S

Engagement with
other accounts
and our posts

Joint
posts with

main
account

Follow other
non-profits

Tailoring the
account to the

audience 

More personal
stories/infographics



Tiktok observations

American Cancer
Society 

American Lung
Association

American Red
Cross

Followers: 27.9K Followers: 3073 Followers: 855.6K



HONORABLE MENTIONS
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