Campaign Platform

| have decided to do campaigns in both Facebook

and Twitter. Facebook is a great app to see photos of
what your company has to offer as well as linking a
shop specific to your company. It would be great to
showcase the food and specials the Cheesecake
Factory has to offer. Twitter is great for the younger
audience as well. It is really good way to use clever
dialogue to intrigue new consumers into being
interested in the restaurant.
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Campaign Objective:
Facebook

We will begin the Facebook
campaign by bringing
awareness to the new fall
season menu at the
Cheesecake Factory.

Good for:

Seasonal Meny



Audience and placements

The audience targeting is for
specific to a broad age range
Because a lot of Americans love
the cheesecake factory and alot
Of people are big fans of
seasonal, specifically pumpkin,
flavored

items .
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0 (JSeasonalMenu > J3Mew AwarenessAdSet > [5]1Ad
£ Edit

* Locations

Location:

+ United States

Age
18- 65+

Gender
All genders

Detailed targeting
Include people who match @

Interests > Additional interests

Food (food & drink)

The Cheesecake Factory (restaurant)

Q, Add demographics, interests or behaviors

Close  + All edits saved

@ Review

Suggestions Browse

to get started. Learn maore.

Audience definition
Your audience selection is fairly broad,

Specific Broad

Estimated audience size: 149,100,000 - 175,500,000 @

N Estimates may vary significantly over time based on
your targeting selections and available data

Estimated daily results

Reach @
3.8K-11K
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Ads Manager - Mar X . Module 10 Challe x +

D ([Jseasonal Menu 08 New Awareness Ad Set @ New Awareness Ad o In draft .
£ Edit @ Review
Instagram account @
@  Adpreview Share * «* Advanced preview
Ad setup
Create ad -
Format

Choose how you'd like to structure your ad
@ Single image or video
One image or video, or a slideshow with multiple images

Carousel
2 or more scrollable images or videos

Collection

Group of items that opens into a fullscreen mobile experience

@ Instant Experience option has moved X

Now you can add an Instant Experience for your ad in
the new destination section below.

By clicking "Publish;” you agree to Faceboo|'- ™—a

Close v All edits saved

PUMPKIN

. HAS ARRIVED.

Ad Creative

An ad creative specifically showing
a photo of the pumpkin pie and a
CTA to order or to check it out on
the website was what i decided to
choose for this Ad campaign. Its
clear and straight to the point. It will
interests everyone excited for the
upcoming holidays.



Campaign Objective:

Twitter

Q Choose objective 2) Create ad 3) Customize delivery

What’s your objective?
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Followers Website traffic
Get more followers Get mor sitors to

The objective for the twitter
campaign is similar to the
facebook but with reach. We
are trying to reach as much
new people as we can and
since Twitter caters to a
younger audience, we are
trying to have them
interested in our new items



Audience and placements

Demographics i3 Audience summary

Since Twitter caters to
Millennials and Gen z, Picking ARt A e
a younger demographic for - - oy S——

this specific campaign would o
be beneficial. This campaign g L i s
is trying to get a younger AN RS i —
audience interested in our new N

menu.

Food, cheesecake, seasonal, chessecake factory,
the cheesecake factory

106, Android, Desktop, Other mabile

8 %
Country — Urited Statos of America %

Targeting features ¥

Target your audience based on keywords they use, followers of similar accounts, and their devices

Keywords (optional) @ (& Recommendations

Include 2 x

Food X cheesecake X seasonal X chessecake factory X

the cheesecake factory

Follower look-alikes (optional) © % Recommendation



Ad Creative

For the Ad creative, Having short video
showcasing the new seasonal items
Would be an effective way to get people
engaged. Showing different options

For different people is a good way to reach
more people.

Paulina Vela @i @PaulinaVela94

New Menu items! as well as our pumpkin
cheesecake! Order now or visit one of our
locations near you.
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