
I have decided to do campaigns in both Facebook 
and Twitter. Facebook is a great app to see photos of
what your company has to offer as well as linking a
shop specific to your company. It would be great to
showcase the food and specials the Cheesecake
Factory has to offer. Twitter is great for the younger
audience as well. It is really good way to use clever
dialogue to intrigue new consumers into being
interested in the restaurant. 

Campaign Platform



We will begin the Facebook
campaign by bringing
awareness to the new fall
season menu at the
Cheesecake Factory.

Campaign Objective:
Facebook



The audience targeting is for
specific to a broad age range
Because a lot of Americans love
the cheesecake factory and alot
Of people are big fans of
seasonal, specifically pumpkin,
flavored
items .

Audience and placements



An ad creative specifically showing
a photo of the pumpkin pie and a
CTA to order or to check it out on
the website was what i decided to
choose for this Ad campaign. Its
clear and straight to the point. It will
interests everyone excited for the
upcoming holidays.

Ad Creative



Campaign Objective:
Twitter

The objective for the twitter
campaign is similar to the
facebook but with reach. We
are trying to reach as much
new people as we can and
since Twitter caters to a
younger audience, we are
trying to have them
interested in our new items



Audience and placements

Since Twitter caters to
Millennials and Gen z, Picking
a younger demographic for
this specific campaign would
be beneficial. This campaign 
is trying to get a younger
audience interested in our new
menu.



Ad Creative

For the Ad creative, Having short video
showcasing the new seasonal items 
Would be an effective way to get people
engaged. Showing different options 
For different people is a good way to reach
more people.
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